In this special section of Algorithmica, we have included several articles based on presentations made, during December 12-14, 2007, at the third Workshop on Internet and Network Economics (WINE 2007) in San Diego, California.
Three other articles are related to the active research area in sponsored search. Bu, et al., studied the robustness of the forward looking behavior of bidders in GSP, the generalized second price protocol, a dominating protocol that has been actively analyzed in the field. Langford, et al., developed an exploration algorithm that aimed to learn click-through rates of advertisers, and at the same time, to minimize the incentive to change their current bids. Finally, Muthukrishnan, et al., formulated three stochastic models to study the stochastic evaluation problem and the stochastic budget optimization problem.
The participants at the third Workshop on Internet and Network Economics presented research results in a much wider spectrum. Our choices in this special issue have been from those most closely related to the Internet market design problem, one of the major driving forces in the flourishing and dynamic field.
We would like to thank the reviewers for the thorough feedback they provided for finalizing the articles in this special section.
